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KIKA DE LA GARZA
15m DISTRICT. TEXAS
Q!:ongu55 of tbt Wnittb ~tatt5
~ou~e of l\epre~entatibe~
.lIsblnglon, ll.Clt:. 20515
FOR RELEASE: 24 January 1974 A.M.
FROM: E (Kika) de la Garza, M C
Hashing ton , D C--Farm problems for 1974 are likely to center
around rising costs of supplies and services purchased by farmers and rapid
increases in the costs of marketing farm products, Rep. Kika de la Garza
said Hednesday.
"r am afraid by the time our farmers begin to realize the
benefits of higher prices for farm products, their costs will have caught
up with and maybe surpassed these price rises," the South Texas
Congressman told participants in a workshop on consumer demands and pro-
ductivity requirements sponsored by the Food Distribution Research Society
and the U. S. Department of Agriculture.
l'~rketing problems are more severe than ever, Congressman
de la Garza declared. He said this situation is due to expanded exports of
agricultural products, problems in transportation such as shortage of equip-
ment, particularly for refrigerated goods, and the fuel supply shortage.
"The 11arketing Act of 1946 encouraged marketing research and ser-
vice activities on a practical level, working in cooperation with industry
itself and speaking a language that the industry understands," he observed.
"Historically the marketing programs developed as a result of this Act were
generally practical and useful, largely due to imputs made by the many industry
advisory groups who met regularly with the researchers."
(more)
Congressman de la Garza recalled that when the House Agriculture
Committee's Sub-committee on Department Operations, of Hhich he is chairman,
conducted hearings on the Department's marketing research activities in Nov-
ember 1971, industry representatives seemed to feel they were being denied
the essential input to the marketing programs. He added that he had heard
such complaints from South Texans. "He really do not need much additional
legislation beyond the Agricultural Act of 1946," he said. "\'fuat is needed
is an implementation of the legislation we already have".
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